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GIVING BACK THROUGH GIVING
Since its launch in 2009, TravelPledge has strived to make it easy and meaningful for individuals to
give back to the places they visit. TravelPledge was set up to respond to the growing demand
from travellers to be able to contribute financially to charitable social and environmental projects in
the destinations they visit. By working hand in hand with the travel industry, and local delivery
partners, TravelPledge has helped travellers to connect in more rewarding ways to the places
they’ve visited.
The really hard work has been done; we have a stable technology platform and all the processes
in place to ensure efficient collection and transfer of funds to the destinations that really need it. We
have secured a small number of outstanding visionary travel industry supporters who have helped
us to raise just under £60,000 for projects in 12 different countries.
Moving into our third year we now have the enthusiasm, stability and technology to grow. By
reaching our target of 50 Travel Industry Supporters, TravelPledge believes it can raise over
£300,000 per annum for charitable causes.
There is increasing interest in visitor payback and in travel philanthropy. The challenge has been to
develop an instrument to enable travellers and holiday-makers to give back to benefit the people
and places they visit. The mechanism, which we have developed through TravelPledge, is efficient
and transparent and it enables us to offer a very cost effective way of making charitable
donations, with gift aid for UK tax payers, to charitable causes in the UK and abroad.
TravelPledge brings a new efficiency and transparency to the process of donating to charitable
causes in the places we enjoy visiting.
This report gives you a brief overview of our model, achievements, challenges and ambitions. We
hope you enjoy reading it and most importantly we hope you will choose to support TravelPledge
and its vision of making it easier and, importantly, more normal for travellers to give back to the
destinations they visit. As a company working in the travel sector you have a unique opportunity to
communicate with your customers. Given the prompt to give back, you will be amazed what your
customers and their friends and family can achieve.
TravelPledge provides an opportunity through our existence and reach to benefit local charitable
initiatives in the places we and you care about. They need and often deserve our support; in many
cases communities do not have any other opportunity to raise money from people visiting the place
they call home.
Thank you for all we have achieved, and for your patience with me whilst I continue to run
TravelPledge along with my other commitments, the ones that pay my bills – how they get in the
way!

Nick Chaffe
Director

net donations raised with your help:
gift aid collected and passed on in full:

over

43

300

£59,196
£12,189

ind ivid ua l donors

projects sup p orted

17 delivery partners and many beneficiaries
Our delivery partners are a range of outstanding charities and NGOs all delivering exceptional
work in often trying circumstances.
Along with our supporters they are our eyes and ears on the ground, as well as being the people
that turn travellers’ donations into real activities.

delivery partners
Our supporters continue to able to request / suggest delivery partners that have particular
relevance to their staff or holidaymakers. TravelPledge conducts due diligence on each suggested
delivery partner and evaluates its suitability given the current circumstances.
If selected as a delivery partner TravelPledge creates a giving page on our website which can then
be promoted by our supporters.
We will raise funds in line with the delivery partner’s overall charitable objectives. As a general rule
we will no longer raise funds for pre-defined projects.1
At relevant points in the year we will contact delivery partners confirming the value of funds raised.
It is at this point that delivery partners will be required to inform TravelPledge how it is that they
intend to spend the charitable donations. Once TravelPledge has this confirmation we will transfer
the funds as well as inform the donors how specifically their money will be spent.
Delivery partners will be required to inform TravelPledge once the funds have been allocated.
TravelPledge does not drip feed projects with donations as they come in. We achieve the full target
before we send the funds, therefore reducing possible leakage, reducing costs associated with
international money transfers and most importantly, significantly reducing the possibility of the
donations being spent on alternative unplanned expenses.

1

We have experienced a number of challenges when raising funds for pre-defined
projects. These are highlighted in Appendix 1 – lessons learned.

50%

lower
processing charges
At TravelPledge we maintain the lowest charges
possible. Throughout our founding years we have
reduced the costs of processing donations on behalf of
travellers by 50%. Delivery partners are still never
charged for appearing on our site and all Gift Aid
collected is passed on in full.
TravelPledge retains 2% of all donations to cover credit /
debit card fees and international bank transfer fees.
See how we compare on the chart below.
Our corporate supporters cover 100% of our overheads,
with all required to make either a corporate donation,
or offer us services that reduce our running costs.

Monthly fee
One-off set-up fee
Transaction fee
Your donation
Gift Aid + supplement
Transaction fee @2%
Card processing fee
@VirginMoney1.45% JustGiving1.3%
Charities Trust 0%
Total cost to charity
Total donation

Ju s t
Giv in g
£15.00
£0.00
5%

Ch arit ie s
T ru s t
£0.00
£0.00
4%

Virgin
Mo n e y
£0.00
£100.00
2%

T rav e lP le dge
£0.00
£0.00
2%

£10.00
£2.28
£0.61

£10.00
£2.82
£0.51

£10.00
£2.82
£0.20

£10.00
£2.82
£0.20

£0.13
£0.74
£1 1 . 5 4

£0.00
£0.51
£1 2 . 3 1

£0.15
£0.35
£1 2 . 4 8

£0.00
£0.20
£1 2 . 6 2

14,723

unique web visitors

We recognise that this figure is low and we know we can do better, especially with your help. We
have recently created the below MPU, which is currently showing free of charge on
LonelyPlanet.com. We’d also like you to re-consider how and where you are encouraging your
customers to give back. Are we prominent on your site? Could we find a way into your email
communications?

Every visitor to our site donates an average of

£4 to our projects!

our MPU creative - could you use it?
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good news stories
All of the donations TravelPledge receives are making a real difference to the lives of local people
in communities in the destinations we all love to travel to. Please enjoy a little news from a few of
the projects that have benefited:

Feeding programme, South Africa. Over £11,000 raised!
Around 120,000 people live in the township of Missionvale. Unemployment in the township is over
60% and is accompanied by the deprivations of hunger, alcohol abuse, TB and a high incidence of
HIV/AIDS - this last of which affects some 70% of the population directly or indirectly. The
Missionvale Care Centre operates a holistic approach with a pre-school, care in the
community programme and much more. One of the most important projects at Missionvale is the
feeding programme, since without good food HIV medication does not work. The feeding
programme meals are also the only meal many children receive each day. This is an ongoing
project which assists Missionvale to fund some of the huge costs involved in this essential
programme.

Loretta Jansen, pre school teacher.
Travellers to South Africa have donated to ensure the employment of Loretta Jansen for nearly 3
years and we continue to raise funds for this important role. Loretta Jansen was unemployed prior
to taking up this position late in 2008.

“The classroom has been set up within the MCC school grounds, using a spacious room, with
suitable cupboards etc . When I visited, it was a hive of activity with the teacher working away with
the children. At the time, 23 children were enrolled, with 2 six year olds, 15 five year olds and 6 four
year olds. There are 13 boys and 10 girls”. Paul Miedema, Calabash Trust
In addition to the donations so far allocated via TravelPledge the ‘Garden Route Educational Trust’
has given a small amount of funding for chairs, tables and educational equipment. Combined
they make an immeasurable difference to the children at MCC School.

Computer / common room, Nepal.

£1,845 raised
The children at Naxal are given the best possible education at one of the top schools in
Kathmandu. One of the people and places volunteers identified that the children needed space to
study and access to computers if they were to compete with their more advantaged school mates.
TravelPledge set up a fund for travellers to support and the arrival of the common room with
computers has meant just that.

Education fund. Nepal. Over £4,000 donated.

Naxal orphanage is committed to providing the children in its care with a quality education – it
costs about £320 per annum to give a child education at one of the best schools in Kathmandu.
This fund has already raised enough money to educate 10 children for a year. The fundraising
efforts are ongoing and monies for the next 5 children are almost raised.

Materials for a science lab. Samata School, Nepal.

Science is part of the curriculum in Nepal of course. Before the building and equipping of the lab at
Samata Niketan School the children learnt their science from the blackboard – they can now learn
through demonstration and practical experience.

Addo Elephant Park, South Africa.
Township kids that have never seen an elephant, probably never
left the township before, taken for a day trip.

PROJECTS TO WATCH
New sports field, South Africa.
£2,446 raised
Help us raise funds to replace an existing sports field
that is in an extremely poor condition and is unusable.

£3,000 more needed!
Essential school kits, India.
£681 raised
For approximately 180 Indian rupees, per child,
TravelPledge aims to provide funds for school
essentials kits to 750 children.
Each school essential kit will include one school
bag, one sitting mat, one pencil box, a set of
notebooks, a skipping rope or a ball.

£300 more needed!
Primary education, Tanzania.
£430 raised.
Raise support for five children to attend primary
school for a year and to meet all their basic needs,
including nutritious food, clothing, and medical care.

£115 more needed!

14 visionar y par tner s and suppor ter s
We would like to say a huge thank you to all
of the below organisations for supporting us
in our founding years. Without you we would
not have made it through the last 2 years and
importantly your support has raised valuable
funds for the projects we support.
Please help us to get to our target of 50
Industry Supporters by the end of 2012.
50 sup p or ter s could mea n over

£3 0 0 ,0 0 0 r a ised ever y yea r !
Tr a vel Ind ustr y S up p or ter s
Carbon Responsible
Geography Collective
Intrepid Travel
Lonely Planet
people and places
responsibletravel.com
Travel Matters
Tribewanted
The International Centre for Responsible Tourism

www.carbonresponsible.co.uk
www.geographycollective.co.uk
www.intrepidtravel.com
www.lonelyplanet.com
www.travel-peopleandplaces.co.uk
www.responsibletravel.com
www.travelmatters.co.uk
www.tribewanted.com
www.icrtourism.org

Non Tr a vel Rela ted Pa r tner s
Asperato Payment Systems Ltd
BGB
PM3
Muse Advertising
Salesforce.com Foundation
VCCP

www.asperato.com
www.bgb.co.uk
www.pm3.co.uk
www.museadvertising.co.uk
www.salesforcefoundation.org
www.vccp.com

become a supporter
help your customers give back to projects in your destinations.	
  
If you haven’t done so already, by asking TravelPledge to operate a give back scheme and
offering advice to clients, you can help avoid all of the common pitfalls as well as demonstrate your
companies’ commitment to educating and enabling a more responsible traveller.
•
•
•

Pick your own charitable projects to support in the destinations you love.
Encourage your customers to donate online, via your own TravelPledge branded page.
Be part of a travel orientated giving platform entirely funded and promoted by the travel
Industry.

Please call us on 0208 123 2009 or Email nick@travelphilanthropy.org.uk

avoid the pitfalls
1. Failure to differentiate between individual and corporate donations when reporting
philanthropy
2. Lack of transparency in reporting, what happens to gift aid and what the transaction costs are
for bank charges, exchange and administration. Donors increasingly expect to know what
proportion of their contribution arrives with the beneficiaries or gets spent on the ground and
what percentage is used to cover costs and overheads.
3. Using scarce resources to manage donations or establish new charities yourself.
4. Tourists throwing sweets to children as they run behind tour excursion trucks because the
operators have not engaged them in a more positive alternative – some clients will be
repulsed by this and the company’s reputation will be damaged.
5. Travellers feeling pressurised and giving to beggars because the issues have not been
discussed and the clients have not been prepared or offered an alternative.
6. The tourist who directly takes on the sponsorship of a child’s education sending money directly
to the family – and then stops leaving the child unable to go on and heartbroken.
7. Cash sent by post to the office, by cheque to staff or pushed into hands of tour leaders or resort
staff which creates the risk of the money going astray or being thought to have gone astray creating serious reputational risks for the company.

Safe drinking water at Chitardai School, India.

a shared give back platform
entirely funded by the travel industry
encouraging travellers to give back
empowering communities worldwide

